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SmartAlerts™

SmartAlerts™ enables a small business owner or
manager to effectively manage a complex business. A
customized set of real-time notifications keep you in
the know when you can't be in multiple places at once.

Value Added Products for

CounterPoint SQL

Improve « Be alerted to serious inventory issues, or

operations opponunities. )
« Manage staffing levels and overtime
« Ensure custom orders don't fall through the cracks
Manage fraud +Monitor cashier behaviors to reduce fraud
« Track after hours access to CounterPoint

Improve « Personalize treatment for valuable customers
customer « Know that your employees are opening/closing the
q q store on-time
satisfaction « Monitor any issues with your credit processing
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&’ Radiant Initial Set of Alerts

Getting Started _Help _ Contact Us _ Logout

Radiant

8.3.7+ Rzt

SETUP: REMINDERS:

ou have Alerts that need your attenti

Stores Alerts Subscribers STTvE SH= e TRATREET YOI S wtion. « Cash in Drawer over itional Alerts for 8.3.
© (%) O sib: Cashin D X$ Additional Alerts for 8.3.9
« Drawer over/short by X$ *Excessive ticket voids in the
Alerts + Drawer over/short by X% last X minutes
+ Credit batch not settled o i -
Need help gatting started? o B " Excess!ve no sale
i?]cm ara for metruxtons on how to/add and manage Alarts EEEEBEE transactions in the last X

No sales activity in the last X minutes
< Alerts Pending Order count
Excessive price overrides in the last X minutes

minutes
*Excessive discounts in the
last X minutes

() e E T

Enabled Name

Stores Subscribed

e R T | - Price override over X% iy s W
threshold. « Price override EOD summary by employee °
= Show me a brief summary of the daily sales figures. All Stores « Excessive returns in the last X minutes
PR T T Alert me when there haven't been any sales in a given i Stores * Returns EOD summary by employee
fimeframe. * Refund Before/After store hours
O [vower Overfiit :::;tu:\e when the drawer over/short amount is off by a given * Sale Before/After store hours
 Large Sale over X$
I Drawer Over/Short e wer OveSFhort LA S ot By grve + Excessive returns in last X minutes
+ Sign in before open/after close
I Faild Credit Settiement Alert me when a credit batch has failed to settie N
+ Ticket Entry sign in before open/after close
I High Sales Volume Alert me when the sales volume seems high. | + No one signed in at store open
+ Greater than X sales transactions in the last Y minutes
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CustomerConnect™ . How does it work?

Don't just contact, connect = ==

CustomerConnect is the only email marketing tool that is fully |
integrated into CounterPoint, giving you that data needed to effectively —

Targeted email
market to your customers. CustomerConnect analyzes your point of LLL
sale data and allows retailers to generate segments based on
customers’ shopping patterns, history, wish lists, preferences and more! CustomerGonnect
Then, with a click of a button, create email campaigns to target specific
groups of customers. The days of blindly blasting your customers are
over! Customer and Customer acts
sales data on promotion
CounterPoint
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Customer segment screen preview : What are the benefits?

N SYSTEM

* Increase sales
@UNTERFOINT — Stay in touch with customers, building loyalty, encouraging repeat business
CustomerConnect — Connect with customers who haven't shopped recently or with new customers
— Generate new referral business from forwarded emails to friends and family

« Increase effectiveness and profitability of promotions

el @ 5l ) ) 7 — Target promotions based on customer preferences and purchasing history
seigMiie  iseledt Rasiplasts [StisTemviais  [SEETalCoey] [SEPMATOEN  TstEiel  fsdiecilenisesd ~ Relevant information increases likelihood of opening/reading message and following
Segr i Rules up on promotion
R ——— i D = Ea;il_y track effectiveness of campaigns by monitoring both email opens and sales
activity
7 Frequent Shoppers (edit) 0 (Average Monthly Visits >= 2) N . .
e e + Market more while reducing marketing spend
0 omemsim K {tsspviscd from o Cotopiny Dooslates) — Email marketing is significantly less expensive than other direct marketing methods
Customers We Miss (edit) 0 (Days Since Last Purchase > 60)

— Pre-built and recurring campaigns enable retailers to quickly put together effective
campaigns that can automatically run based on shopping history

— Eliminate time and overhead of maintaining two instances of customer data

Confidential and Proprietary Information of Radiant Systems, Inc.

Confidential and Proprietary Information of Radiant Systems, Inc.

Why make the switch?

T adiant

VS TEws

“| already use ConstantContact.
Why would | use Radiant’s CustomerConnect?”

1. INTEGRATED. Data is fed from CounterPoint.

2. TARGETED. Data including customer purchase history is
available to segment emails/campaigns.

3. CLOSED LOOP. Sales ($) driven from campaigns in
addition to traditional email campaign reporting.
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